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Abstract 

Technology is now changing the path that people are living their lives and the enlargement of 

technologies are making them able to complete different tasks in a specific period. It could be 

managed with fewer efforts and more productivity. This study is managing an understanding 

of the technological factors which are influencing the users of Facebook for having a better 

social network. There are different types of technological elements regarding using Facebook 

that is involved in this study. There are various tech-enabled activities that are in this study to 

examine the effectiveness of Facebook in terms of managing a perfect social network. Also, 

the thesis is having various discussions on the literature which presenting the topic more 

clearly. 
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Technology factors that impact users on social media for social networking on Facebook 

1. Research Introduction 

The main purpose of the research introduction is for giving a clear idea that they describe all 

the important information of the topic like aims, objectives, research scope, research problem, 

research questions.  

1.1 Introduction 

The world is becoming a techno-hub and technology is considered a very important part of 

human lives. With the help of technology, various aspects of human life are affected. It mainly 

includes the whole lifestyle of the humans are now surrounded by various types of technologies 

in their everyday life which is playing a huge role in shaping up the behaviour of the humans 

as well. Technology is changing everything including the daily routine lifestyle the 

communication and interaction with each other and eating and lifestyle habits as well. It helps 

to understand that technology is all over humans especially in terms of interacting with each 

other. Social media channels are playing a hugely important role in a human's life and modern 

world, it is identified that humans like to interact with each other over social networking sites. 

Currently, there are various social media channels available for interaction such as Facebook 

Instagram Twitter YouTube, and others however it is important to identify that Facebook is 

one of the most important social networking platforms all around the world (Muhammad., et 

al., 2018).  

Facebook is having the highest number of users from different countries of the world which 

indicates that despite other social networking sites' competition Facebook is still has a territory 

in the social networking market. It is identified that technology and its updating or easily 

making the changes in the lifestyle of humans on regular basis and the increasing the use of 

social networking sites also helping to understand that technology and its associated factors are 

making an impact on the uses of social media channels. Technological improvements are 

making a big impact on the populations of different countries when it comes to making 

interacting with each other and which is why the comfort and convenience of humans is 

increasing on technology (Cao & Yu., 2019). This convenience making a big difference in 

humans behave as it offers a huge change in the attitude of the population groups.  

When it comes to New Zealand, it is identified that Facebook is one of the most commonly e 

used social networking sites which most of the population around 73% is using. The easy 

availability of the internet and computers also one of the primary reasons for increasing the use 

of social media networking in terms of day-to-day communication with friends and family. 
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People from all over the countries shared many pictures in just one minute when it comes to 

worldwide data. It helps to understand that in terms of social networking these are social media 

channels that would irreplaceable. It can be see that social media is no longer a utility for people 

all around the world but the young generation are the target customer group of the social media 

networks and because of that most of the existing customers of these social media channels 

such as Facebook belongs to 20-30 years old.  

The social media channels are becoming the way or the source which helps the people to know 

about recent events and activities or incidence in other countries which is why people like to 

use these channels as these are informative as well. It helps them to get the right information 

about the other countries and it offers them a sense of connection between those people and 

themselves. On Facebook and other social networking sites, millions of people share their daily 

life status forced stories pictures images post and to its, every minute and also people take their 

social media profile seriously as everyone is using social media and it creates pressure on the 

user is well (Matikiti., et al., 2018). The high use of social networking channels is also making 

a negative impact on the behaviour and attitude of the users and it gets changed drastically. 

There is a constant running competition for getting more likes on social media channels. 

However, Facebook is one of those platforms which offer a high number of benefits to its users 

as well but there are also some challenges for the users. Whenever it comes to identify the 

biggest challenge using Facebook privacy is the number one challenge for its users. Facebook 

is regularly updating their privacy settings and making it better and better however it still need 

some changes and betterment to avoid any type of risk and threats from the privacy of the users.  

The most important instrument for social interaction is social networking sites for example 

Facebook since a variety of user’s active the Social Media Platforms each day. They offer 

millions of facts about themselves and these fresh photographs and videos are very often 

upload. However, the mobile application's performance does not depend entirely on the number 

of people utilizing the app, but it is easy for the app to use as much as technical innovation. It 

is crucial to leverage quick technological progress while applying successfully just so the app 

may provide market worth to them while also time being competitive. Social media networks, 

as in Facebook is the most significant tool for social connection since several people engage 

on social media platforms networks every day (Yahia., et al., 2018). These images and movies 

are commonly posted and they reveal millions of details about themselves. Nevertheless, the 

performance of both the mobile application may not depend just on the number of people using 

the application, although it is simple to utilize both technical innovations and the application. 
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Ineffective use it is essential to exploit rapid technical innovation so that the app is market-

worthy although it is viable. 

Technological progress is also important to social practice accounts, which further improve 

outcomes and engage customers while creating the information system. This affects the way 

individuals embrace technological progress and the privacy of their relationships. Consumers 

are the major factors influenced by continuous behaviour and activities in the development and 

evolution of technology. Consumers can be seen as the major factors influenced by continuous 

behaviours and activities in the development and advancement of technology. Therefore 

primarily evolving to meet customer wants to deliver better results. Social media is now 

becoming engaging, disseminating, and distributing information, advertising, and content 

marketing using state-of-the-art technology. With history, social media is becoming an 

advantage in several sectors, including pleasure, enterprise, technology, healthcare, the 

environment, advertising, and the corporate sector. Facebook is became a few of the finest 

venues for increasing and building relationships with followers (Keles., et al., 2020). Several 

individuals post their music; social media networks that help them acquire and support many 

users. They also have the opportunity to interact. Various techniques to establish a solid 

relationship with the following can be performed. People may utilize this platform to improve 

their company's credibility and confidence and to acquire numerous clients through ads. 

Many users just browse their website and read it on the corporation's official website. It is the 

ideal platform for promoting marks so that maximum client attention is paid. Even if the social 

media sites upload several posts nearly every day, people and companies attempt to develop 

helpful material through technology that catches the user attraction which shows an interest 

within a certain subject. This enables the users to communicate with those other users 

interactively and learn about their opinions and goods. Social networks have become a popular 

venue for expressing, connecting, and sharing happiness with other people. That platform 

forms a new user relationship (Ahmad &Murad., 2020). For consumers to extend the circle but 

for companies to achieve better exposure, accurate and faster communication is critical. In 

addition, connecting via Facebook enables users to build a network where some minds express 

their opinions and companies may develop a better connection with the public to increase their 

comprehension. The best way to enhance connections to former people is through Facebook. 

The best way to build efficient communication only with connected individuals and 

communication with aliens is Facebook. Create Facebook groups is a successful technique to 

market a website.  
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Facebook's marketing agency strives to make customer feels unique to boost traffic and develop 

confidence by attracting the amount of the customers on their pages. They also give bespoke 

operations and features to satisfy consumers' wants and lead to more sales using technology. 

Different technology variables impacting Facebook were discussed: increasing involvement of 

customers in social media through technological progress, the importance of new technologies 

that providing an impact on the lives of users, users' awareness of powerful lessons, the 

development of communication, and also the ability for interact. Technology becomes a crucial 

element in the lives, as well as the processes in users, are progressively changing. While 

technology reflecting may be observed everywhere else in community relationships, it also 

having the greatest impact on social media for example Facebook that communicates with a 

much wider number within a short time (Cao & Sun., 2018). The use of technologies is 

enormous in the contemporary world with many individuals who participate in social networks 

and it may share their thoughts and knowledge and personal photographs simply through social 

networks. In addition, Facebook  is providing users with possibilities to show their brand 

recognition on social media networks.  

1.2 Background 

The background of this research is related to the technological factors which could influence 

the users of Facebook to have better social networks on the application. The research is 

focusing on various technical abstracts that can become usable while utilizing Facebook for 

social networking. It is also managing the idea about the collection of appropriate information 

which can lead to the possible outcomes for the entire research process. The questionnaire is 

also managed and research questions are leading to the proper understanding of the selected 

topic. 

1.3 Problem Statement 

The use of technology is being allied with different factors and approaches in the current time 

frame. This is helping people to communicate as well as ensuring to share their viewpoints. 

Social media could be defined as one of the most innovative platforms associated with 

technological interventions which are helping people to connect. Facebook is a significant 

platform ensuring individuals communicate and get appropriately connected (Assimakopoulos, 

et. al., 2017). There are some of the issues and problems allied with the usage of such technique 

which majorly is impacting on the ways of adapting the benefits such technological innovation.  

Privacy issues could be defined as one of the major challenges facing current users of 

Facebook. There are a lot of people finding Facebook a bit challenging to be used while 

determining the suitable ways of adapting several communication measures. This could be 
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analysed that while using the technologies like Facebook the concerns associated with privacy 

get increased. The increasing advertisements on social media sites are lessening the interest 

and rawness of its effectual usage. If there is communication about Facebook this could be 

determined that people are not finding it entertaining to have aids between their scrolls.  

Moreover, there are major concerns allied with security as while using such sites people 

provide their personal information, includes chats and so on. This can be analysed that such 

issues are making negative influences in contexts of accessing and analysing all the suitable 

and essential informative constraints to be accessed. This is required to have precise idea and 

information of the most suitable ways of handling the necessities and parameters allied with 

the security of users (Chang, et. al., 2017). This specific research also focuses on carrying out 

an insight over the best suitable and essential determinants to be accessed while handling the 

research development and implications.  

Hacking is also one of the most common threats allied with the usage of social media. There 

are several times when people get impacted by using such platforms and just do not get the 

security and connectivity. This relates to the determination of some of the key aspects which 

are arguing about certain developments accessed. The usage of different technologies by 

hackers creates issues while adapting all the determinations and values to be allied and handled 

efficiently (Galati, et. al., 2017). This could also associate with some of those parameters which 

provide the idea about the most possible and required developments to be carried and handled.  

The other most common issue associated with the technical innovation of Facebook is 

deception as this becomes hard to analyse whether the person's Id is fake or real. This specific 

condition creates the issues associated with some of the challenges are parameters making 

negative influence over the ways of engaging possible changes and developments. This makes 

the aspects of using such sites affected by the ways and determinants of gaining suitable and 

appropriate responses. This somewhere ensures to develop the necessity of some of those 

parameters which help to engage and develop best possible ways of growth along with the ideas 

of suitable expansions.  

Cyberbullying could also be considered as one of the major misuse and threat associated with 

the usage of social media. This includes the negative and abusive comments which mainly 

impact the mindsets of people and makes them forced to think about their personality. This is 

considered as the prime issue associated with the ways and aspects of engaging all the possible 

and necessary influences to carry out an individual's growth and significances (Andalibi& 

Forte, 2018). This can be defined that such negative influences are affecting all of how an 

individual carries out the suitable and essential usage of such sites. This is the major necessity 
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to gain an idea about the most suitable ways of using such technique which mainly ensures to 

consider the better and essential changes.  

No one can deny that social media has become one of the string connections and necessity 

among the youth but the challenges associated with such technology can also not be denied. 

This is necessary to have precise determination and ideation about some of the key aspects 

which ensure to get rid of the issues associated with such techniques. This entire study also 

focuses on carrying out the information about all the influences and parameters ensuring to 

maintain the information. This can be defined as the prime necessity to maintain all the possible 

and most significant parameters which somewhere ensures to maintain the evidence and 

informative aspects helping to develop the most suitable ways of using the social media sites. 

This also ensures to maintain as well as build the evidence about all the most effective and 

essential determinants which provides with most appropriate evidence of adapting the best 

possible values (Bossetta, 2018). The study somewhere also ensures to deliberate about the key 

parameters that need to be adaptand considered for major developments and changes mainly 

associated with the precise necessity of changes as well as growth approaches. This also 

ensures to measure the techniques of precise technology aspects.  

 

1.4 Research Aim and Objective 

Aim: The research aims to analyse the impact of technical factors on the usage of social media. 

The prime focus of the entire study is on the usage and significance of using Facebook as one 

of the reliable social media sites. This also ensuring to building the idea about some of the 

measures and significances in which the usage of such site could get affected by certain key 

influences.  

Objectives: The objective of the study helps to build an idea about the right direction in which 

the study needs to be followed. This also provides evidence about certain key approaches and 

valuations which are relating to certain key determinants of accessing all the possible 

evaluations (Arora, et. al., 2019). Some of the objectives associated with this specific research 

are:  

• To analyse customer engagement in social media through technological progress.  

• To evaluate the prominence of technological influences for impacting the thoughts of 

the users.  

• To critically evaluate the usage of Facebook as a leading social media platform.  
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The above-mentioned objectives help to determine certain technical procedures and influences 

helping to gain information about the usage of social media platforms. This also ensures to 

build precise material and determination over the ways of managing the usage of different 

social media influences to be developed and handled. This could be determined that proper 

significance over such factors ensures to carry out suitable and most efficient aspects to be 

considered.  

 

1.5 Conclusion 

From the above-mentioned study, this is concluded that there are several challenges associated 

with the usage of social media sites. Such technical issues are creating negative influences in 

terms of adapting the idea about the most appropriate and necessary ways of using such 

technologies. This can be analysed that such developments and innovations are good for an 

individual but also adapting some of the technical threats which are making the usage of such 

techniques questioned. This can also be determined that these challenges are somewhere 

essential to be managed and handled by engaging precise idea about the most appropriate ways 

of developing the influences of changes. This can also be defined as the major necessity to 

maintain all of those values and determinants which relates to the development of most of the 

better and essential determinants.  

Facebook could be considered as one of the majorly used social media sites in the current time 

frame but then there are several technical issues allied with the usage of such application. 

People are facing security and privacy issues which are creating the situation of negative as 

well as stimulating aspects and impacting on the ways of attracting towards such sites. The 

study is providing information about some of the measures and areas which are necessary to 

be considered and handled while using such sites and also includes the information about some 

of those key influences which ensure to maintain and mark most of the essential and precise 

changes handled significantly. This can also be determined that all the valuations and 

parameters associated with procedures ensure to carry out the growth areas.  

This is determined that the usage of social media is becoming a prime challenge facing current 

livelihood and the prime requirement also relates to having an idea about some of the changes 

and developments which provides with the ideation of engaging the growth influences. This 

can also be taken as the key need to maintain all the possible and necessary developments 

which somewhere ensures to maintain the usage of such significances in the most appropriate 

manner. This also relates to the determination of some of the values and aspects ensuring to 

measure all the precise and suitable developments. This also ensures to maintain all the 
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influences ensuring to engage better growth and changes associated to the necessity of all the 

better and most effectual developments to be considered.  

2.0 Literature Review 

The literature review is searching and evaluating the available literature on a particular topic. 

This section presents the different author points of view related to the particular topic.  

 

2.1 Introduction 

Within this chapter, the findings of different literature articles are presented and also their 

information is utilized for gathering the usable data for the whole literature review. In section 

2.2, the PRISMA literature review is defined in which the systematic review is presented in the 

section. Within section 2.3 the discussion is developed on the trust factors and also the 

presentation of relevant hypothesis would be presented. After this, in section 2.4, the review 

factors of the hypothesis are involved. Also, the cost factors of the social media sites like 

Facebook are represented in section 2.5. After this, in the 2.6 section and 2.7, the discussion 

about information channels are represented. Section 2.8 is managing an understanding of the 

importance of social media sites like Facebook. In section 2.9, the discussion about the cultural 

influence on social media sites is presented. The last factor is presenting in section is presented.  

 

2.2 PRISMA literature review 

According to Rauniar, et. al., (2014), the procedure of using social media along with the 

different technologies is increasing rapidly. People now time becoming interested in using 

different social media sites and in the present situation, the use of Facebook is increasing and 

people are becoming able to generate new connections with other people. The use of Facebook 

is increasing worldwide and it is implementing better contribution for managing the 

communication with other people. The role of technologies is also increasing while using social 

media websites. The impact of technology is large on the social media channels in terms of 

increasing business activities. Internet-enabled communication could be managed through the 

use of different technologies on social media channels. Business owners could communicate 

easily with their consumers through the use of Facebook (Bright, et. al., 2015).  The much 

broader way of communicating with people can be managed with the support of social media 

channels like Facebook.  

Table 2.1 Inclusion/Exclusion criteria 

S.NO Inclusion criteria Exclusion criteria  
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1 Full-text Uncompleted studies  

2 Published in the selected year (201-

2020) 

Non-English  

3 Published in the above-selected 

database  

Outside the selected time  

4 In English  In another unrelated database 

5 Keywords: Social media, Facebook, 

marketing, technology  

Non-article peer-reviewed articles  

6 Connected with 7 factors Not accessible  

7 Peer-reviewed article  - 

 

PRISMA flow chart:  

 

 

  
Records recognized by online 

search (n=435) 

Full-text articles assessed for 

eligibility: (n=428) 

Studies involved in the review: 

(n=41) 

Duplicated removed: 

(n=7) 

Record excluded based on 

abstracts/title ineligibility 

(n=370) 

 

Manual addition: 

(n=5) 
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This study is following the PRISMA flowchart in which the 41 studies are defined as the 

information that is involved with them. There is an online research also which is established 

by using the EBSCOhost and science direct on 23rd February 2020. The relevant keywords are 

also involved by the system. On the other hand, the English combined is utilized by the 

effective Boolean logical operator like OR, AND for ensuring the sensitiveness of the whole 

study. There are 428 articles which are utilized in the research strategy. Also, the preliminary 

screening is developed by the researcher by using the summary and articles of the selected 

writings (Saxton and Wang, 2014).  The inclusion and exclusion criteria are also utilized by 

the researcher and there were 40 articles that remained. After this, almost 5 papers are added 

by the researcher in which the consistency of research question and inclusion criteria is 

involved. The total number of peer-reviewed papers are 41 for this research activity.  

 

Conceptual map: 

 

 

(Source: By Author) 

The above mind map is describing the elements that are involved in the literature review. There 

are various circumstances that are analysed in the literature review and the various articles were 

also selected.  
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Table 2.2 (List of articles in PRISMA literature review) 

Author and year Article Name  Key Findings  Research Area Research 

Method  

Rauniar, Rawaski 

and Johnson (2014) 

Technology 

acceptance model 

(TAM) and social 

media usage: an 

empirical study on 

Facebook 

 

Explanation about 

social media TAM 

model. Key variables 

of TAM model  

TAM model 

technology  

Mixed method  

Bright, Kleiser and 

Grau (2015) 

Too much 

Facebook? An 

exploratory 

examination of 

social media fatigue 

 

Explanation about 

social media fatigue  

Consumer 

psychology  

Qualitative 

method  

Sexton and Wang 

(2014) 

The Social Network 

Effect: The 

Determinants of 

Giving Through 

Social Media 

 

Data from Facebook 

causes  

Role of these 

sites in off-line 

settings  

Qualitative 

method  

Phua, Jin, and Kim 

(2017) 

Uses and 

gratifications of 

social networking 

sites for bridging and 

bonding social 

capital: A 

comparison of 

Facebook, Twitter, 

Instagram, and 

Snapchat 

 

Understanding of 

social capital theory  

Influence of 

social media on 

online bridging 

Quantitative 

method  



17 
 

Fox and Moreland 

(2015) 

The dark side of 

social networking 

sites: An exploration 

of the relational and 

psychological 

stressors associated 

with Facebook use 

and affordances 

 

Research of social 

media focuses on its 

benefits. Also, the 

dark side of social 

media could be 

recognized 

Understanding 

the relationship 

with social 

media activities 

Qualitative 

method  

Sabate, Berbegal-

Mirabent, ., 

Cañabate and 

Lebherz (2014) 

Factors influencing 

the popularity of 

branded content in 

Facebook fan pages 

Increasing the 

awareness of 

products and services 

through technologies  

Understanding 

linear regression 

from 164 

Facebook post  

Qualitative 

research 

Perrin (2015) Social Media Usage: 

2005-2015 

Two-third of 

Americans are using 

the social media sites  

Usage of social 

media sites in 

the different age 

group  

Qualitative 

method  

Utz, Muscanell and 

Khalid (2015) 

Snapchat Elicits 

More Jealousy than 

Facebook: A 

Comparison of 

Snapchat and 

Facebook Use 

 

Younger people are 

using the social 

networking site like 

Facebook mostly in 

their internet 

facilities 

Preliminary 

comparison of 

Snapchat and 

Facebook 

Quantitative 

method  

Maier, Laumer, 

Weinert and 

Weitzel (2015) 

The effects of 

technostress and 

switching stress on 

discontinued use of 

social networking 

services: a study of 

Facebook use 

The critical 

understanding of 

Facebook use and 

decrease of risks.  

Development of 

discontinues 

usage intentions  

Mixed method  

 

https://www.liebertpub.com/doi/full/10.1089/cyber.2014.0479
https://www.liebertpub.com/doi/full/10.1089/cyber.2014.0479
https://www.liebertpub.com/doi/full/10.1089/cyber.2014.0479
https://www.liebertpub.com/doi/full/10.1089/cyber.2014.0479
https://www.liebertpub.com/doi/full/10.1089/cyber.2014.0479
https://www.liebertpub.com/doi/full/10.1089/cyber.2014.0479
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2.3 Trust 

Table 2.3: Theme article table  

Technology acceptance 

model (TAM) and social 

media usage: an empirical 

study on Facebook 

Rauniar, Rawaski and 

Johnson (2014) 

The researchers have 

presented the way of using 

the TAM model in the 

activities of the social media 

use. How the trust can be 

increased while using 

Facebook it was analyzed in 

this study. 

Mixed method  

Too much Facebook? An 

exploratory examination of 

social media fatigue 

Bright, Kleiser and Grau 

(2015) 

The research has provided 

support to understand the too 

much use of Facebook and 

also the exploratory 

examination. People’s trust 

towards managing their time 

on Facebook could be 

maintained by it (Lambton-

Howard, et. al., 2020).  

Qualitative method  

Factors influencing 

popularity of branded 

content in Facebook fan 

pages 

Sabate, Berbegal-Mirabent, 

Cañabate and Lebherz 

(2014) 

 

The research has provided an 

understanding of brand 

popularity by the use of 

Facebook. The trust factor is 

related with the brands that 

are actually selling or making 

fake advertisements on 

Facebook (Cain, 2020).  

Qualitative method  

 

As per the view of Phua, et. al., (2017), the above interest table is providing the idea about the 

way of using things and, in the literature, and factors. Security plays an important role and it 

could be said that many organizations have also included the factors which could lead the 

supportive results. These abstracts are playing a significant role in increasing the level of 

understanding for the whole assignment. The online technology and using the social media 
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sites are analysed through the use of these elements and articles. The selected articles is 

involving the trust of the researcher in which better information was collected for the whole 

assignment (Vickers, et. al., 2015).  There are many research articles that have managed the 

understanding about the relationship between social media technologies and the involvement 

of them in the marketing activities too. The use of consumers is provided in the selected articles. 

There are articles that have presented the ways of managing an understanding about the way 

of communication with the consumers (Itani, et. al., 2020). The trust level index are also 

involved the appropriate writings and articles which can establish an effective understanding 

of the uses of Facebook in terms of managing the successful relationship with the consumers 

(Fox and Moreland, 2015).  Also, the researcher are included security and privacy by using the 

appropriate writing and learning journals for the research topic. In the context of the New 

Zealand economy, the use of social media sites like Facebook is evaluated.  

It was analysed that the use of technologies is increasing in the social media sites and also the 

use of Facebook is increasing rapidly in the economy of New Zealand. The people are 

becoming able to connect with each other and also they are becoming capable enough to know 

about the various aspects which are related with the products and services (Haoxiang, 2020).  

The use of Facebook is also providing an idea about the different products which could be 

purchased by the consumers through the use of social media platforms. The identification of 

the different technical involvement with the social media activities are recognized through the 

different articles and journals and it has provided support to lead an understanding about the 

selected topic or subject (Fox and Moreland, 2015).  The journal articles also managing the 

understanding of the capabilities of social media technologies in order to recognize their 

influence on the consumers (Depoux, et. al., 2020).  

 

2.4 Review 

Table 2.4: Theme article table: Review  

The Social Network Effect: 

The Determinants of Giving 

Through Social Media 

Sexton and Wang (2014) 

 

The research article are 

providing an understanding 

of the social network effects 

from the use of different 

technologies (Kavada, 

2020). 

Qualitative method  
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Uses and gratifications of 

social networking sites for 

bridging and bonding social 

capital: A comparison of 

Facebook, Twitter, 

Instagram, and Snapchat 

Phua, Jin, and Kim (2017) 

 

The researchers are 

explaining the social capital 

theory and it is improving the 

way of understanding this 

theory (Kavada, 2020).  

Qualitative method  

 

The above literature is supporting to know about the effect of social media applications in terms 

of having the supporting results for the research. The articles are suggesting ways of 

understanding the social capital theory. Also, the way of understanding social networks' effects 

on the consumer's behaviour could be recognized through the involvement of these research 

articles (Gan, et. al., 2021). The social capital could be grabbed through the utilization of the 

social media sites and it can generate the way of bringing effectiveness while using the 

technological aspects with the social media sites. The comparisons have also need to maintain 

between the social media sites like Facebook, Instagram, Snapchat, and Twitter (Luo, et. al., 

2013). Also, the way of presenting the information is becoming also easy with the use of these 

two articles in terms of managing the review of the selected topic (Sabate, et. al., 2014).  The 

review abstract can lead the support to recognize the review of different technologies which 

can improve the technical presence of Facebook for a user. The users of Facebook basically try 

to have the right kind of reviews for the activities that they are doing on the Facebook 

application (Tasnim, et. al., 2020).  Review plays a vital role in terms of taking a particular 

decision like purchasing the products and services through the use of Facebook. The review of 

other people influences their decisions in different ways. 

2.5 Cost 

Table 2.5 Theme article table: cost  

Social Media Usage: 2005-

2015 

Perrin (2015) 

 

The research is analyzing the 

different age groups of 

American in which people 

are using social media 

channels to manage the 

Qualitative method  
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effectiveness of their 

understanding  

Snapchat Elicits More 

Jealousy than Facebook: A 

Comparison of Snapchat and 

Facebook Use 

(Utz, Muscanell and Khalid 

(2015) 

 

The research is providing 

support to understand that 

most of the youngsters are 

using the social media sites 

like Facebook, Instagram, 

and Twitter to know about 

products and services 

(Peeters and Pretorius, 

2020).  

Qualitative method  

 

In this section, the selected articles are providing an understanding about the different kind of 

social media activities which the consumers are using rapidly. The cost of using social media 

sites like Facebook is not a difficult thing (Faelens, et. al., 2020).  People are simply 

downloading the Facebook application on their mobile devices and searching about different 

products and services which they required in their lifestyle. The studies are showing the cost-

effectiveness which Facebook is having with it and also the role of Facebook in managing the 

beneficial ways for the consumers (Utz, et. al., 2015).  The study is showing the people who 

are using Facebook effectively, could become able to cut their costs, and also they could 

become able to get an idea about the products which they are going to purchase for them. The 

users could become attracted to the free download applications and it could be said that the 

entire cost could become quite supportive for them (Bruns, et. al., 2020).  The thesis is also 

providing its influence on the cost elements of people. There are lots of brands and products 

that are selling their products on Facebook pages. It is more difficult for the users to having 

trust in the advertisement and the cost of those services is also not affordable for them at some 

points. There are different categories of charges which Facebook takes from those 

organizations (Ramondt, et. al., 2020).  However, the cost factor can influence a user for 

purchasing some products through the use of Facebook. 

2.6 Delivery 

According to Perrin (2015), due to the nature of social media and technology, it could be said 

that the product delivery and services delivery practices could become quite supportive for the 

companies. The consumers are also becoming able to understand the different type of products 

https://www.liebertpub.com/doi/full/10.1089/cyber.2014.0479
https://www.liebertpub.com/doi/full/10.1089/cyber.2014.0479
https://www.liebertpub.com/doi/full/10.1089/cyber.2014.0479
https://www.liebertpub.com/doi/full/10.1089/cyber.2014.0479
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which could be grabbed by using the social media applications (Ramondt, et. al., 2020).  On 

the social media sites, there are lots of options and categories which could be selected by the 

consumers and they can purchase the products as per their choice. The selected literature and 

journals of this category are suggesting ways of choosing different products and services. There 

are also delivery options which they can select and the products could be delivered on a 

particular time period (Maier, et. al., 2015). The delivery influences can provide support to 

manage the interest of people with social media applications like Facebook. Also, the service 

delivery practices could also become positive with the support of social media. There is a local 

delivery partnership that is managed by Facebook for the users. The users can utilize these 

options for better service delivery (Beier and Früh, 2020).  There are different service delivery 

modes that could be found on Facebook. Basically, brand effectiveness is the major objective 

that Facebook does very well and it can play a vital role in terms of managing effective service 

delivery. 

2.7 Information channel 

The reliable information are selected in this category in which the information channels are 

selected to gain the knowledge of people using Facebook and social media channels. It is found 

that the buying behaviour of people could be influenced through social media channels and the 

behaviour could become attracted towards the different kinds of products and services. There 

is a lot of information which analysed through different social media channels like Facebook 

(Beier and Früh, 2020).  The technological factors are associated with the use of Facebook. 

There are lots of organizations that are using Facebook as search engine optimization. Also, in 

the news feeds, people are seeing various technical innovations that Facebook is including with 

their application. However, there is much software on which Facebook relies. Facebook is 

currently using PHP, but there is a compiler that is developed by the company to turn it into 

the native code on the webserver. It could increase the level of performance for Facebook. On 

the other hand, Facebook is using Linux and  optimized it for its own purpose. In the process 

of networking, the software is utilized by Facebook. In the addition to this, Facebook is also 

using MySQL, which is making logic into a web server since the time of optimization (Roberts 

and Marchais, 2018). Along with these, Facebook is optimizing Memcheched servers for 

improving their performance. Facebook is having a broad information channel on which the 

consumers could take the information and data about a particular service (Kim, et. al., 2020).  

The various companies are using Facebook before having their marketing decisions. There is 

a lot of information that could be found on Facebook on the specific product and service. 
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Companies are using Facebook to communicate more with their target audience and providing 

them unique information about their products and services. 

2.8 Website  

Along with the use of Facebook and other social media channels, there are specific websites 

also providing quality services. The technology advancement could be seen in the different 

websites also in which people could generate the idea about the products and services which 

they want to buy. The content of the website could provide an influence on people's behaviour 

and they could decide about the decisions which they want to take related to the specific 

products and services (Mercea, 2020).  The social media channels like Facebook, Twitter, and 

many more apps are increasing their effectiveness in the marketplaces and providing an 

effective way of communication to their clients and consumers. The data are collected through 

the 41 articles that are selected to get the right kind of outcomes and the results also. The 

unexpected breakdowns in the selected information are analysed by using the different 

abstracts of the selected articles and journals (Habes, et. al., 2018).  The increased consumer 

demand could be seen while using the social media sites like Facebook. Some of the researchers 

have pointed out about the presentation of products and services on Facebook and also it has 

analysed the ways of improving consumer influences in various ways.  

 

2.9 Culture 

Culture is a very important element that has been influenced by the use of Facebook in the 

economy. People now a time in the rural area and the city area are becoming able to get the 

information about the products and services. The research articles are providing understanding 

about the role of social media elements in terms of influencing the cultural aspects of the 

economy. The geographical situations of the areas are defined with the help of social media 

channels. The technological aspects are also determined in the selected articles that are 

influencing the overall social media channel like Facebook (Mercea, 2020).  The cultural 

elements are also changed during the use of Social media sites like Facebook. Moreover, people 

are using Facebook now a time and it is affecting the entire cultural elements of the economy. 

Cultural consistency could also affect the things like knowledge and IT. It is one of the most 

important factors of the usefulness of social media channels like Facebook (Poulsen, et. al., 

2018).  The research articles are representing the elements of social media that are providing 

an influence on the entire cultural elements of the economy. There are research articles and 

journals also that providing support to know about the advantages of using Facebook through 

the different kinds of technologies. Facebook supports flexibility and this culture could be 
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found by the users. It is playing an effective role in terms of understanding the actual problem 

and modifying them for the safety of users. It is rapidly addressing the issues within the social 

media business and it is supporting the business organizations effectively. The ability of people 

to be connected could be enhanced by the use of Facebook and positive relationships can be 

found between peers (Celestini, et. al., 2020).  People can do one-on-one and direct 

communication with the people which can enhance the cultural abstracts of different countries. 

2.10 Services 

Services are the necessary component of using Facebook and other social media sites. The 

critical motivation could be provided to the consumers who are using Facebook in their 

economy. Also, the support system could be generated for the consumers and they could 

purchase the products and services of their choice. The services are capable enough to increase 

consumer loyalty and consumer satisfaction also. It can enlarge the services for the consumers 

and they can grab better opportunities by using the social media sites like Facebook (Voorveld, 

et. al., 2018).  The organizations now a time could become able to use the social media channels 

for increasing their product awareness. 

 

2.11 Conclusion  

The above literature review is supporting the argument related to the enlargement of using 

Facebook in the economy of a particular country. The above explanations are suggested the 

ways of using Facebook to select the products and services of consumer’s choice. The above 

report is involving 41 journal articles and writings which were utilized for presenting the 

information about the technological advancement while using social media channels like 

Facebook. Also, through the PRISMA literature review, the statistical analysis is also presented 

by the researcher (Celestini, et. al., 2020). The idea about selected articles are represented in a 

broad way which developed an understanding of the topic. The inflection factors and also the 

hypothesis are represented in the above literature review. 

2.12Research gap: 

Different aspects of factors of technology that affect the users on Facebook are discussed, such 

as- engagement of users in social media with the help of advancement in technology, 

significance of factors of technology that create an impact on the minds of users, attention of 

users on messages which are important, creating rapport with the people, developing 

communication, capability to create audience and use base, trends related to technology on 

Facebook which affects the perception of the consumers etc (Celestini, et. al., 2020).  A thin 

gap remains persistent as there is no indication of use of Artificial intelligence for the purpose 
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of social networking on Facebook. Facebook is utilizing many machine learning which are 

advanced and with the help of which the users can recognise their face in pictures. In addition 

to this, Facebook targets the users with the help of advertising (Bhatti, et. al., 2020).  Therefore, 

future researchers are getting the scope to research on this topic and can also explore many 

things regarding this topic.   

3.0 Methodology 

3.1 Introduction 

The design of the entire research is presented in this chapter. The discussion about the overall 

research structure and design represented. Also, the analysis is presenting to having some idea 

about the overall research process. The hypothesis and the research questions are allocated in 

section 3.2. In section 3.3, the introduction about the entire research design would be presented 

and the theoretical framework is used for presenting the data. Section 3.4 is explaining the 

instruments of the research. After this, in 3.5, the sampling method is involving and the primary 

data is collected. Also, the data analysis method is explained in section 3.6 and the continuous 

process could be seen in sections 3.7 and 3.8. Furthermore, the limitations of research 

methodology are presented in section 3.9 and section 3.10 is determining the conclusion of the 

chapter. 

3.2 Research questions and hypothesis 

The philosophical overview is required to select the appropriate methodology that can provide 

the supporting results for the entire research process. There are four types of philosophy that 

could be selected for the research process (Rahman, 2020). The post-positivist philosophy is 

used for the entire research process.  

Constructivism Post positivism  

• Having the meaning of multiple 

participants 

• Generation of theories 

• understanding  

• Historical and social construction  

• Verification of theory  

• Reductionism 

• Experimental observation and 

measurement 

• Determination  

Transformative  Pragmatic  
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• Justice and power oriented  

• Change oriented  

• Political  

• Collaborative  

• Situation of actions  

• Problem-oriented  

• Pluralistic 

• Real-world activities oriented   

 

Figure 3.1: Philosophy worldview  

On the basis of the post-positivism worldview, the quantitative approach is selected by the 

research to have favourable outcomes.  

The main objective of this research is to find out about the technological factors that impact 

users on social media for social networking. However, there are some scholarly articles that 

can describe deeply about the selected topic. Some journal articles and scholars are having 

significant details about the use of technologies in social media activities (Babbie, 2020).  The 

research is conducted in Auckland city.  

The primary aim of this research is to investigate the technological impacts and the factors 

which affect the users on social media for the social networking and the social media selected 

site are WeChat.  

The important research question aimed at addressing the purpose of this research is: 

What are the technology factors that impact users on social media for social networking 

sites like Facebook? 

As explained in chapter 2, the hypotheses are; 

H1. This research will show the impact of technological factors on the social networking 

of users on Facebook. 

H2. This research will not portray the use of Artificial intelligence in social media 

activities. 
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As per the above hypothesis and quantitative approach, the following sub-section questions are 

generated: 

R.Q.1 Which technological factors do affect the users on social media especially on Facebook 

for social networking?  

 

R.Q.1.1. What are the technology factors used in Facebook? 

R.Q.1.2. How do these features on Facebook influence user's behaviour? 

R.Q.1.3. What are the challenges created by Facebook features on user psychology? 

 

3.3 Research Design 

In this research, the involvement of 8 hypotheses and 8 research questions could be seen. On 

the other side, the theoretical framework for this research is modified SEQUAL. 

 

 

Unidentified theory of Acceptance model  
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With the use of the modified SERVQUAL model above, the below figure can provide the idea 

and information about the connection between findings from LR, RQ's and main research 

questions (Yu, et. al., 2020).  

The online survey is utilized by the researcher to collect the information and data for the 

research. There were 18 questions involved in the survey and after this, the connection between 

survey questions, research sub-questions, literature review, and hypothesis is followed by the 

following table. 

Table 3.1 Connecting hypothesis and major research questions with the survey questions 

and literature review  

Main 

research 

questions  

Literature Review  Hypothesis  Sub-research 

questions 

Survey Questions  

2.3 H1 R1 S1, 2, 3, 4, 5 

2.4 H2 R2 S 1, 2, 6, 7 

 

3.4Instrument 

There is a limitation in time and funds so the researchers have selected the media and online 

survey tool, WeChat Survey as the selected data collection instrument. It is the most important 

social media and it is the most used digital tool in the survey process. In each month, over 1 

billion people use this instrument for survey-related activities (Bhatti, et. al., 2020).  On the 

other hand, over 45 million audio and video messages are sending each day. Facebook is open-

end social media that has been utilized by the people of New Zealand. It is very common for 

the people of New Zealand to use the Facebook and taking the survey. The WeChat survey 

could become effective to have favorable data for the entire research process (Zyphur and 

Pierides, 2020). Enough samples can be involved while using these social media tools for 

increasing the effectiveness of survey questions.  

3.5 Sample Method 

It is necessary to have an effective sampling method for increasing the effectiveness of 

research. The overall population of New Zealand is 5 million and the reasonable participation 

of people are involved in the research process. The people of New Zealand who are having 
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smartphones and internet connections are included in the survey process. Also, the use of 

convenience sampling is done for creating beneficial results for the research process. The 

participants are having ideas about the technologies which can provide effective results in terms 

of using the social media sites like Facebook. It is the kind of non-probability method for the 

research process. The sampling unit for this research is people of Auckland who are using the 

latest technologies for social media channels. There are 400 participants who are involved in 

the sample size of the research. The people who are having age between 18-60 are involved in 

the sample size (Hubbard, 2020). There is the independent situation of using technologies 

during the use of social media activities. The size of the sample is 400as per surveysystem.com.  

 

 

 

 

 

 

 

Figure 3.4 Sample size determination of Survey 

The online survey response has been calculated through an online survey tool and the process  

are done automatically. The survey has been ended by the researcher after receiving the 

response number which was 400.  

3.6 Data collection method 

It is necessary to include the proper data collection method for improving the effectiveness of 

the entire research. The social media online survey are utilized by the researcher to collect 

useful data and information. The statistical representation of the survey is becoming usable 

while using this technique. As the survey is conducted in Auckland, the researcher is 

Determine Sample Size  

Level of confident                                                96%                  99% 

 

Confidence interval            

 

Population:  

 

 

Sample size required:  

4 

5 Million 

Calculate  Clear  

400 
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developing a questionnaire on the basis of Literature review in the English language which is 

common in New Zealand (Huang, et. al., 2020).  The questionnaires are sent for ethical 

approval. After having the approval, a survey questionnaire is created on WeChat followed by 

the New Zealand version. The researcher is introducing the survey in front of 8 friends and 

they tested the process and gathered their advice. After this, the link of the questionnaire are 

sent to and spread with the support of friends, families, and ex-co-workers (Kartika, et. al., 

2020). The tool which are utilized for this survey are the find-point Likert scale along with the 

scale score ranging. Please see the survey questionnaire in Appendix A. 

The survey began on 5th April and ended on 10th April. After the end of the survey on 10th 

April, the data are checked by the researcher in the backend of the survey tool to having surety 

about the validity of data. After this process, the data is exported towards a hard disk with the 

help of SPSS format.  

3.7PrimarydataDescription 

A total of 400 participants are involved in the survey process and the responses are collected 

in the quantitative form (Cuervo-Cazurra, et. al., 2020).  The following steps are followed by 

the researcher for the data analysis process.  

 

 

 

 

 

 

 

  

  RAW DATA  

  EDITING  

   CODING  

  DATA FILE  

  ANALYSIS  
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Figure 3.5 Summary of Analysis Method  

3. 8 Data Analysis method 

There are 400 participants in the survey in which 90% of people have provided response 

through the mobile and the others is using their computers.  

3.8.1 Raw Data  

The backend of the survey is supported putting the raw data into the computer via the survey 

tool within SPSS format. The involvements of 18 questions were developed and 400 responses 

are collected for the survey.  

3.8.2 Editing  

The unnecessary information are rescued by the support of the editing process. There are two 

columns that have been detected those which were providing answers about time and location.  

3.8.3 Coding  

It is the third step that is done for the research process and this has provided support to make 

the data software friendly. The SPSS data methods are utilized by the researcher to input the 

data. Within the view of Variables, the numerical codes are utilized by the researcher and it 

can provide support to present the analysis outcomes in a better way (Richards, 2020). The data 

processing process could be recognized through the following presentation: 

Table 3.2 SQ1 Coding  

Age Codes  

18-20 Years  1 

21-25 Years 2 

26-30 Years 3 

31-40 years 4 

41-60 Years  5 
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Table 3.3 SQ2 Coding  

Gender Codes 

Female 1 

Male 2 

Others 3 

Don’t  4 

 

 

Table 3.4 SQ3-SQ19Coding  

Answer  Codes  

Very likely  1 

Likely 2 

Neutral 3 

Unlikely  4 

Very unlikely  5 

 

The label column are also coded by the researcher and viewed in the SPSS software. A 

summary of small words is also provided after the end of survey questions (Campbell, et. al., 

2020). Also, the numbers of convenience and figure and table are involved which were 

represented in chapter4.  

Table 3.5 Survey question number and label  

Survey question Number  

SQ1 Are you over 18 years old? 

SQ2 What is your age group? 

SQ3 What is your region of origin? 

SQ4 What is your gender? 

SQ5 Do you have a Facebook account? 
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SQ6 How many hours do you usually spend on Facebook? 

SQ7 How often do you change your Facebook password? 

SQ8 Do you accept a friend request from unknown people or not? 

SQ9 How often do you upload your profile picture? 

SQ10 Do you log out your profile on any device when you no longer use it?  

SQ11 How often are you live on Facebook? 

SQ12 How often do you like pages on Facebook? 

SQ13 Do you manage your memories on Facebook? 

SQ14 How often do you look for job advertisements on Facebook? 

SQ15 How often do you use the gaming option on Facebook? 

SQ16 How often do you find nearby friends on Facebook? 

SQ17 Do you ever find out about your time on Facebook under the settings 

option? 

SQ18 How often do you set your Facebook app language? 

SQ19 What are the factors that influence you on Facebook? 

 

Survey Question Hypothesis Research Question Measurement Type 

S1 H1 RQ1 Online Survey 

S2 H1 RQ1 Online Survey 

S3 H1 RQ1 Online Survey 

S4 H2 RQ1 Online Survey 

S5 H2 RQ2 Online Survey 

S6 H2 RQ2 Online Survey 

S7 H2 RQ2 Online Survey 

S8 H2 RQ2 Online Survey 

S9 H1 RQ2 Online Survey 

S10 H1 RQ2 Online Survey 

S11 H1 RQ2 Online Survey 

S12 H1 RQ2 Online Survey 

S14 H1 RQ2 Online Survey 

S15 H1 RQ3 Online Survey 
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S16 H2 RQ3 Online Survey 

S17 H2 RQ3 Online Survey 

S18 H2 RQ3 Online Survey 

S19 H2 RQ3 Online Survey 

3.8.4Cronbach’sAlpha 

It is one of the popular methods for measuring the reliability of research questions. The overall 

value of alpha is theoretically ranging from 0 to 1. For the research described above, the value 

of 0.80 are involved at the time when items have high internal consistency.  

3.8.5Descriptiveanalysis  

It is the fourth level of the data analysis process. The data are collected in tabulation structure 

which helped to provide answers effectively. Each response is acquired by the data analysis 

process. On the other hand, the bar charts are used for the analysis of the collected data and 

information (Pallant, 2020). The outcomes of the descriptive analysis are represented in chapter 

4. With the support of descriptive analysis, the idea about the characteristic of interest of the 

sample are represented.  

3.8.6UnivariateAnalysis; ChiSquare 

For knowing the independence to categorical variables the Chi-square test could be 

represented. The researcher is to utilize this test for univariate analysis. Within this survey, the 

entire questions are used the ordinal test. Among them, the SQ1 age and SQ2 gender are 

modering variables (Naumov, et. al., 2020).  On the other hand from SQ3 to SQ18 are the 

dependable variables. The chi-square technique is used for knowing the relationship between 

them. The SPSS format is improved the research data and a relationship was founded between 

survey questions and moderating variables (Zou, et. al., 2020). The hypothesis for each 

question was established by the SPSS format. 

Table 3.6 Age main survey questions Chi-Square test hypothesis  

Main survey questions  Hypothesis  

SQ3 What is your region of origin? 

SQ4 What is your gender? 
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SQ5 Do you have a Facebook account? 

SQ6 How many hours do you usually spent on Facebook? 

SQ7 How often do you change your Facebook password? 

SQ8 Do you accept a friend request from unknown people or not? 

SQ9 How often do you upload your profile picture? 

SQ10 Do you log out your profile on any device when you no longer 

use it?  

SQ11 How often are you live on Facebook? 

SQ12 How often do you like pages on Facebook? 

SQ13 Do you manage your memories on Facebook? 

SQ14 How often do you look for job advertisements on Facebook? 

SQ15 How often do you use the gaming option on Facebook? 

SQ16 How often do you find nearby friends on Facebook? 

SQ17 Do you ever find out about your time on Facebook under the 

settings option? 

SQ18 How often do you set your Facebook app language? 

SQ19 What are the factors that influence you on Facebook? 
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Table 3.7 Gender main survey questions Chi-Square test hypothesis  

Main survey 

questions  

                                             Hypothesis  

SQ3 H1: There is no relationship between Gender and SQ3 

H2: There is a relationship between Gender and SQ3 

SQ4 H1: There is no relationship between Gender and SQ4 

H2: There is a relationship between Gender and SQ4 

SQ5 H1: There is no relationship between Gender and SQ5 

H2: There is a relationship between Gender and SQ5 

SQ6 H1: There is no relationship between Gender and SQ6 

H2: There is a relationship between Gender and SQ6 

SQ7 H1: There is no relationship between Gender and SQ7 

H2: There is a relationship between Gender and SQ7 

SQ8 H1: There is no relationship between Gender and SQ8 

H2: There is a relationship between Gender and SQ8 

SQ9 H1: There is no relationship between Gender and SQ9 

H2: There is a relationship between Gender and SQ9 

SQ10 H1: There is no relationship between Gender and SQ10 

H2: There is a relationship between Gender and SQ10 

SQ11 H1: There is no relationship between Gender and SQ11 

H2: There is a relationship between Gender and SQ11 

SQ12 H1: There is no relationship between Gender and SQ12 

H2: There is a relationship between Gender and SQ12 

SQ13 H1: There is no relationship between Gender and SQ13 

H2: There is a relationship between Gender and SQ13 
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SQ14 H1: There is no relationship between Gender and SQ14 

H2: There is a relationship between Gender and SQ14 

SQ15 H1: There is no relationship between Gender and SQ15 

H2: There is a relationship between Gender and SQ15 

SQ16 H1: There is no relationship between Gender and SQ16 

H2: There is a relationship between Gender and SQ16 

SQ17 H1: There is no relationship between Gender and SQ17 

H2: There is a relationship between Gender and SQ17 

SQ18 H1: There is no relationship between Gender and SQ18 

H2: There is a relationship between Gender and SQ18 

SQ19 H1: There is no relationship between Gender and SQ19 

H2: There is a relationship between Gender and SQ19 

 

In the end, the statistical outcomes are presented by showing and comparing P-value against 

the previously determined significance level which was 96% confidential level (Courtney and 

Gordon, 2013).  The SPSS are used by the researcher to present the Chi-Square test and 

involved the outcomes from the APP to the computer in the format of the world.  

 

3.8.7BivariateAnalysis: ANOVA 

The two-way ANOVA are used by researchers to know about the interaction between two or 

more groups. The group are developed along with two moderating variables, age, and gender.  
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Figure 3.8 ANOVA test age gender for main survey questions 

Table 3.9 Hypothesis list for ANOVA test  

 

3.9 Limitations of Methodology 

There are some of the limitations which were related to the selected research methodology. 

The sampling method is having a limitation and convenience sampling is utilized for the 

research process (Gabrow, 2021). The statistical distribution is not followed appropriately and 

it is becoming the cause of inaccurate results.  

Chi-Square are the effective test that are established for this research process. There are two 

types of limitations related to this process. The method is very much strict towards the sample 

size and if there is a large sample size then a trivial connection could be presented (Goula, et. 

al., 2021). The other limit is that the results could be represented on two categorical variables. 

More detailed analysis must be presented while using the method.  

In the end, the ANOVA test is performed and it is also having some limitations. The method 

does not access the capability of a specific independent variable for pretending the dependent 

variable (Stević, et. al., 2021).  

3.10 Ethical consideration 

The appropriate ethics are used in the research methodologies. The research is having 

appropriate use of a timeline. Also, the effective use of a timeline is done for managing the 

effective efficiency in the whole assignment (Enkhbayar, et. al., 2020).  Also, there is not any 

conflict of interest in the research study.  

3.11 Conclusion 

In this section, the methodologies of this research are represented. Also, the explanation about 

the collection of primary and secondary data is managed in the research process. The 

quantitative approach is selected for this research process. The researcher is also using the 

SERVQAL model for representing the hypothesis and questions with each other. Within this 
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research process, 400 participants have finished the online survey. On the other hand, 

descriptive, Univariate, and Bivariate analysis approaches is used for the data analysis in SPSS 

software. Some limitations are also connected with the research and the situation like the leak 

of founding; convenience sampling and time framework are included in it. However, each test 

method is having its own limitation in nature. The outcomes of survey data analysis are tested 

the hypothesis presented in chapter 4.  

4.0 Results 

4.1 Introduction 

In this part of the report the results of the descriptive analysis, Chi-square test, and ANOVA 

test in this part. After the above-mentioned editing, purifying, and coding processes, the raw 

data is often using in SPSS. In addition, the researcher using bar charts to understand the 

descriptive discussion of the findings, from which one may determine the influence of technical 

elements on users' social networking on Facebook. The Chi-square test, which is a Univariate 

analysis developed from SPSS utilizing tabular representations, is discussed in the following 

section. Each table used SPSS to try to establish a link between two category variables and test 

the hypothesis that was created at the start of the test. The findings are also accompanied by an 

interpretation (Miropolsky, et. al., 2020).  The findings of the ANOVA, Bivariate research that 

employs tabular charts, are described in the following section. This section also includes a 

visual representation of the outcome. The conclusion section explains the outcomes of 

descriptive, univariate, and bivariate statistical tests performed with SPSS software, as well as 

a comprehensive analysis of the data. 

4.2 Data Analyses 

4.2.1 Cronbach’s alpha 

Table 4.1 Respondents for Cronbach's Alpha 
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Table 4.2 Cronbach's alpha  

Following the above table, this can be interpreted that the value of Cronbach’s Alpha for all 18 

questions is 0.976. This value is higher than 0.70, hence it can be stated that variables have 

strong inner consistency. 

4.2.2 Descriptive analyses 

Question 1 

Table 4.3 
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Following the above-presented chart, this can find out that the majority of respondents are 

above the age of 18. On the other hand, there is a fewer number of respondents whose age is 

less than 18 years.  
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Question2
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As per the above graph, this can be found out that the majority of respondents are in the age 

group of 25 to 34 years. On the other side, the second-largest respondents are in the age group 

of 18 to 24 years. This shows that majority of participants are young in this survey. In addition 

to this, there are some other respondents also whose age is 55-60 and 60+ but their population 

is less compared to other age group's respondents.  

 

Question 3 

Table 4.7 
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As per the above-created chart, this can be interpreted that the majority of respondents (206) 

are male out of 365 respondents while 155 respondents are female. On the other hand, there 

are only 4 participants who didn't answer this question and their opinion was considered as 

prefer not to say.  

 

Question 4 

Table 4.9 
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Following the above table, this can be stated that around 348 people have their Facebook 

account while only 16 people don't have an account on Facebook. This shows that the majority 

of people have a Facebook account.  

Question 5 
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As per the above analysis, this can be stated that the majority of people around 41.5 % people 

spend 0 to 3 hours on Facebook. On the other hand, 31.6% of people spend 4 to 6 hours on 

Facebook. Around 19% of people spend 4 to 6 hours on Facebook. Though there are some 

respondents also who spend more than 12 hours in a day and these respondents are around 

2.2%. 

 

Question 6 
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As per the above table, this can be stated that around 28.5% of people change their Facebook 

password once a month. On the other hand, 25.8% of people change their Facebook passwords 

once in a quarter. In addition to this, there are some other people also who never change their 

Facebook password and their criteria are around 14%.  

 

Question 7 
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This chart shows that there are around 50.1% of people do not accept a friend request from 

unknown people and 49.9% accept a friend request from unknown people.  

 

Question 8 
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As per the above table and chart, this can be stated that 30.9 % people upload their profile 

picture most of the time. On the other hand, 27.6% of people upload their profile pictures 

sometimes. In addition to this, there are only 7.9% of people never upload their profile pictures 

on Facebook. Hence this can be interpreted that the majority of respondents upload profile 

pictures most of the time.  

Question 9 
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As per the above table, this can be stated that around 62.8% of people log out from any device 

when they don't use it for a longer period. On the other side, 26.1% of people are not sure 

whether they log out or not from another device. In addition to this, 11.8% of people do not log 

out from any other device when they are not using it for long period.  

 

Question 10 
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Following the above table and chart, this can be stated that 27% of people often use Facebook 

most of the time. On the other hand, 26% of people sometimes people use Facebook. Around 

21% of people always use Facebook. In addition to this, 6.6% of people never use Facebook. 

As well as 19.4% of respondents use Facebook half of the time. 

 

Question 11 
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As per the above table, this can be stated that 35.7% of people like somewhat on Facebook 

while 25% of people like it a great deal. In addition to this, 5.2% of people dislike a great deal 

on Facebook. There are 23.6% of people who are constant as they don't like or dislike any 

aspect on Facebook.  

 

Question 12 
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In terms of managing the memory on Facebook, this can be found out that 43.4% of people 

moderately manage their memories. On the other hand, 37.2% of people extremely manage 

their memories on Facebook.  Around 19.4% of people don't manage their memories on 

Facebook. 

Question 13 
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Following the above table and chart, this can be measured that there is a mixed perception of 

different respondents. 22.8% of people sometimes look for job advertisements on Facebook. 

On the other hand, 19% of respondents always look for job advertisements. In addition to this 

20.3% of people never look for job advertisements on Facebook.  

 

Question 14 
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As per the above chart, this can be stated that 42.3% do not use the gaming option on Facebook. 

On the other side, 30.2% of people extremely use the gaming option on Facebook. Apart from 

this, 27.5% of people moderately use the gaming option on Facebook.  

Question 15 
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Following the above chart, this can be stated that 41.8% of people moderately find nearby 

friends on Facebook. As well as to this, 29.5% of people extremely find nearby friends on 

Facebook. 28.7% of people do not find any nearby friends on Facebook.  

 

Question 16 
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Following the above table, this can be stated that 62.8% of people find out their time on 

Facebook under the setting option. As well as this, 37.2% of people do not find out their time 

on Facebook under the setting option. 

Question 17 
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Following the above table, this can find out that 24.8% of people never set their Facebook 

application language while 23.7% of people always set their Facebook application language. 

In addition to this, 21.3% of people sometimes set their Facebook application language. 12.5% 

of people seldom set their Facebook application language. 

 

Question 18 
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The above table shows that 26% of people get influence on Facebook due to user attention 

important message. In addition to this, 25.2% of respondents influence by Facebook due to 

building rapport with the followers. As well as this, 23.8% of people get influenced through 

improved communication on Facebook.  
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4.2.3 UNIVARIATE ANALYSIS: CHI-SQUARE 

H0: There is the significant effect of technological factors on age 

H1: There is no significant effect of technological factors on age 

Analysis of Age*Main survey questions: 

Age*Q5 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of technological factors on age. 

 

Age*Q6 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 6 on age. 

 

Age*Q7 
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p=0.000  

p<0.05 
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Following the above outcome, this can be stated that the p-value is less than 0.05, hence the 

null hypothesis will be rejected and it can be said that there is no significant impact of question 

7 on age. 

 

Age*Q8 
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p=0.000  

p<0.05 
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Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 8 on age. 

 

Age*Q9 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 9 on age. 
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Age*Q10 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 10 on age. 

Age*Q11 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 11 on age. 

 

Age*Q12 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 12 on age. 

 

 

 

 

 

 

 

 

 

 

Age*Q13 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 13 on age. 

Age*Q14 
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p=0.000  

p<0.05 
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Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 14 on age. 

 

 

 

 

 

 

 

Age*Q15 
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p=0.000  

p<0.05 
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Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 15 on age. 

 

Age*Q16 

 

 



97 
 

 

p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 16 on age. 

 

 

 

 

 

 

 

 

Age*Q17 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 17 on age. 

 

 

 

 

 

 

 

 

Age*Q18 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 18 on age. 

 

Gender * Main Survey Questions 

H0: There is a significant impact of technological factors on gender 

H1: There is no significant impact of technological factors on gender 

Gender*Q4 
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p=0.000  

p<0.05 
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Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 4 on age. 

 

 

 

 

 

 

 

Gender*Q5 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 5 on age. 
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Gender*Q6 
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p=0.000  

p<0.05 

Following the above outcome this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered that 

there is no significant impact of question 6 on age. 

 

 

 

 

 

 

Gender*Q7 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 7 on age. 

Gender*Q8 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 8 on age. 

 

Gender*Q9 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 9 on age. 

 

 

 

 

 

 

 

Gender*Q10 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 10 on age. 

 

 

 

 

 

 

 

 

Gender*Q11 

 

 



114 
 

 

 

 

 

p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 11 on age. 
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Gender*Q12 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 12 on age. 

 

 

 

 

 

 

 

Gender*Q13 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 13 on age. 

 

 

 

 

 

 

 

Gender*Q14 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 14 on age. 

 

 

 

 

 

 

 

 

Gender*Q15 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact on question 15 on age. 

 

 

 

 

 

 

 

Gender*Q16 



123 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 16 on age. 

 

 

 

 

 

 

 

Gender*Q17 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 17 on age. 

 

 

 

 

 

 

 

Gender*Q18 
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p=0.000  

p<0.05 

Following the above outcome, this can be stated that P's value is 0.00 which is shorter as 

compared to the standard value of 0.05, thus, the null hypothesis will not be considered and it 

can be said that there is no significant impact of question 18 on age. 
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4.2.4 Two-way ANOVA 

Age*Gender and Questions 

H0: There is a significant effect of technological factors on the gender and age of respondents. 

H1: There is no significant effect of technological factors on the gender and age of respondents 

Age*Gender*Q4 
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Interpretation: Following the above table this can be stated that there is a significant impact of 

a technological factor on age as the value of P is less than 0.05. While gender is not affected 

due to technological factors and this has been justified undervalue of p which is more than 0.05. 

 

Age*Gender*Q5 
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Interpretation: As per the above table this can be stated that hours to use Facebook is affected 

due to the age and gender of people. This is so because the value of p is less than 0.05. 
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Age*Gender*Q6 
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Interpretation: As per the above table this can be stated that the habit to change the password 

of Facebook is affected due to the age and gender of people. This is so because the value of p 

is less than 0.05. 

 

 

 

 

 

 

 

 

 

 

Age*Gender*Q7 
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Interpretation: As per the above table this can be stated that the way to accept a friend request 

from unknown people on Facebook is affected due to the age and gender of people. This is so 

because the value of p is less than 0.05. 

 

Age*Gender*Q8 
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Interpretation: As per the above table this can be stated that the way to upload the profile picture 

on Facebook is affected due to the age and gender of people. This is so because the value of p 

is less than 0.05. 

 

Age*Gender*Q9 
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Interpretation: As per the above table this can be stated that the habit to log out from Facebook 

is affected due to the age and gender of people. This is so because the value of p is less than 

0.05. 

 

Age*Gender*Q10 
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Interpretation: As per the above table this can be stated that the habit to use Facebook is affected 

due to the age and gender of people. This is so because the value of p is less than 0.05. 
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Age*Gender*Q11 

 



142 
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Interpretation: As per the above table this can be stated that the habit click on the like button 

on Facebook is affected due to the age and gender of people. This is so because the value of p 

is less than 0.05. 

 

Age*Gender*Q12 
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Interpretation: As per the above table this can be stated that the way to manage the memories 

in Facebook is affected due to the age and gender of people. This is so because the value of p 

is less than 0.05. 

 

Age*Gender*Q13 
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Interpretation: As per above table this can be stated that habit to look on advertisement in 

Facebook is affected due to age and gender of people. This is so because the value of p is less 

than 0.05. 

 

Age*Gender*Q14 
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Interpretation: As per the above table this can be stated that the habit use the gaming option on 

Facebook is affected due to the age and gender of people. This is so because the value of p is 

less than 0.05. 

 

Age*Gender*Q15 
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Interpretation: As per the above table this can be stated that the habit to find nearby friends on 

Facebook is affected due to the age and gender of people. This is so because the value of p is 

less than 0.05. 

 

Age*Gender*Q16 
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Interpretation: As per the above table this can be stated that the way to find time option in 

setting in Facebook is affected due to age and gender of people. This is so because the value of 

p is less than 0.05. 

 

Age*Gender*Q17 
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Interpretation: As per the above table this can be stated that the habit to set the language in 

Facebook is affected due to the age and gender of people. This is so because the value of p is 

less than 0.05. 

 

 

Age*Gender*Q18 
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Interpretation: As per the above table this can be stated that influencing factors in Facebook 

are affected due to the age and gender of people. This is so because the value of p is less than 

0.05. 

 

4.3 Limitation 

The study includes several flaws. In the beginning, one of the most pressing challenges for this 

study is a lack of time. Because this study relies on an online poll to collect data, a one-week 

time is insufficient to obtain reliable outcomes through the big population. 

Second, because this data takes data at a single moment in time rather than periodic intervals, 

the results may not be able to identify specific trends among border customers. 

Third, because the information is gathered by a digital platform, there is a risk that respondents 

might be fraudulent or prejudiced in their responses, resulting in skewed results. Respondents 

may skim through items and possible answers to finish the survey fast, and they may pick 

incorrect alternatives. 

4.4 Conclusion 

The results of the survey are discussed in this chapter. As described in the report, the survey 

questionnaire answer are examined using the results acquired from SPSS. The findings of the 

descriptive analysis are analyzed question by question, whilst the Chi-square test revealed the 

association between the demographical information and the key questionnaire survey. The Chi-

square findings are displayed in bar charts, along with the number of people who completed 

the questionnaire. In addition, the ANOVA test is used to determine the interplay among 

demographics factors and their impact on each topic. The researcher has achieved all the 

objectives of this research study. On the other hand, the research questions have established by 

the collection of appropriate data and information regarding the topic. It could be said that this 

thesis have made the proper execution of understanding the technological abstracts to manage 

a better network on social media platform like Facebook. 
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5. Discussion 

5.1 Introduction 

In this chapter, the discussion about the relationship between independent variables and 

dependent variables is discussed. The relation of these variables with the theoretical framework 

is also being discussed. The findings of the literature review and the results of the analysis is 

represented in this chapter. In section 5.2 the results involved by using the SPSS model are 

evaluated (Habes, et. al., 2021).  Also, the results of descriptive analysis and RQs are discussed 

at this level. The ANOVA test using the SPSS software are discussed in this section and also 

the section is providing a better conclusion for the process of discussion chapter.  

5.2 Discussion on descriptive analysis 

In this section, the summary of using descriptive analysis is discussed, and also the data-driven 

by online survey along with the 400 participants are discussed. The analysis is performed by 

using the SPSS technique. The effective hypothesis is used to generate the effective data and 

the analysis of that data. The factors provided by the literature review are also discussed in this 

section. The researcher is discussing the point at the agreed rate of the analysis (Korkealehto 

and Leier, 2021).  The number of RQ is divided by SQs and a more definite picture of this 

research can be generated by this section.  

5.2.1 Service  

Results of descriptive analysis for the service 

As per the data collected from descriptive analysis, the service is an important factor when the 

people of Auckland selected the social media techniques. The services are influencing the users 

and their decisions of using effective social media techniques are involved by the researcher. 

The intentions of users are influenced by this and the purchase of loyalty has also become easy 

(Korkealehto and Leier, 2021). Thus, the outcomes of descriptive analysis that there are 

significant choices that could be maintained by the users while using social media and 

technologies. The following figure could explain it effectively: 

 

 
SQ18 

Selection of 

technology for 

social media  
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Figure 5.2: Results of descriptive analysis about the survey questions  

5.2.2 Review  

The survey questions that are connected with RQ2 are SQ6 and SQ7 in which the online review 

is the type of eWOM that makes consumers able to share their information about the products 

and the platforms. It was also found that the decisions of utilizing social media techniques 

could be influenced by them. According to the results, almost 78% of participants agreed on 

the topic and it could impact their decisions. In section 2.10 of the literature review, the 

conclusion about this result are made. It is the second most important element and the review 

quality and quantity are important to know about the decisions of consumers (Bailey, et. al., 

2021). Thus, it could be said that the review could have an impactful in influence on the 

selection of users.  

5.2.3 Website  

The survey questions are connected with RQ6, SQ 16, and SQ17. The people who are using 

technologies in terms of using social media would be the first to involve in the research process. 

There are many scholarly articles that proved that the technologies are making bigger influence 

while using social media channels. It is the third most important factor and the results of 

descriptive analysis match with the literature review (Gerritsen, et. al., 2021).  On the other 

side, the reliability and use of the website could make the influence the consumers. The user 

intentions could be presented easily. 

5.2.4 Cost  

The survey questions are associated with RQ3 and SQ8 and SQ9. The cost is the 4th important 

factor and the selection of technology could be based upon the survey. Around 68% of 

participants are agreeing that cost is the important effect for their choice and the outcome is 

agreed with the section 2.5 competitive prices and less cost of searching could attract the users.  

5.2.5 Trust  

SQ20 

Service 
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The survey questions are connected with RQ1 are SQ3,4 and 5. As per the data and information 

collected through descriptive analysis, trust is the 5th important factor in terms of choice of 

social media activities. It explains that whether the user cans intent to use a service 

continuously. These two results are very consistent and it can provide a choice of using the 

appropriate technique of social media. 

5.2.6 Delivery  

In this section, the survey questions are connected with RQ3 are SQ10, 11, and 12. In social 

media activities, delivery is the important part and it is necessary to manage the important 

delivery of the services. The purchase intentions of the users can be influenced by effective 

service delivery. The cost and delivery of the services could influence the whole decisions of 

users. It is the 6th most important factor in the delivery time and in this sequence, it could be 

said that the delivery staff could communicate with the people of Auckland and could know 

about their attitudes (Wheaton, et. al., 2021). They could take the idea about the behaviour of 

consumers towards the delivery services and delivery staff decisions could affect the decisions 

of the users.  

5.2.7 Information channels  

 

The results of the descriptive analysis show that people are using different time periods for 

spending their quality time on Facebook. There is a frequency which could be seen while using 

the Facebook on different time. Almost 364 people answered the question while 33 were not 

there.  

5.2.8 Culture  

The survey questions that are associated with this were SQ16 to SQ19. The culture could have 

a wide range of impacts in terms of using social media technologies. The culture of a person 

could provide the idea about the technology which they want to use in terms of using the social 

media activities. The overall response of participants is good enough and they provide an 



161 
 

explanation about the cultural elements which could influence their choice. The degree rate 

was also good.  

With section 2.9 of the literature review, the researcher is presenting some of the journal articles 

and scholars who represented the equal outcomes.  

 

5.3 Discussion on Chi-Square results 

The section is discussing the Chi-Square analysis which is executed between independent 

variables and moderating variables. The SPSS framework is used for performing this analysis. 

In each survey question, the Chi-Square test is performed and the p-value is also measured. 

The online survey is used for collecting the data from 400 participants (Wheaton, et. al., 2021).  

Also, in chapter 4 the survey details are represented. Within this section, the outcomes of the 

Chi-Square test are discussed. The results are summarised for each RQ and the explanation is 

from RQ1 to RQ3.  

5.3.1 Relationship of age/gender in RQ1 Trust  

As the SQ1 is related to the age factor and SQ2 is related to gender and the survey questions 

were related to SQ3, SQ4, and SQ5. The significance of age and gender in trust are discussed 

in the Chi-Square model. SQ3 is related with the factor like gender and SQ4 is related with the 

Facebook account which people are having or not (Ghaffar, et. al., 2021).  Like all these, the 

SQ5 is related to the hours which people spend on Facebook on the regular basis. However, 

the gender and RQ1 are statically independent.  

5.3.2 Relationship of age, gender and RQ2 Review  

The survey questions are connected with SQ6, 7. 8, and 9 and it are asking for time which 

people use to spend on the Facebook application. The sixth question is asking about the 

password setting of people for using the Facebook application. In the seventh question, the 

friend request-related question is asked. In which the 50% participants have provided a 

response that they don’t accept friend request of an unknown person. In the 8th question, the 

time of updating a person’s profile picture is asked (Wu, et. al., 2021).  The mixed review are 

grabbed in this question. 
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5.3.3 Relationship of age, gender and RQ3 

Along with the use of the Chi-Square test, age is having a relationship with the factors like cost 

and gender. Gender and cost are the independent factors for each other. 

5.3.4 Relationship of age, gender and RQ4 delivery  

The delivery influences the selection of users and it is asked about the delivery timing of the 

services. With the use of the Chi-Square model, it is identified that there is no connection 

between age and SQ12. On the other hand, there is a relationship between gender and SQ13.  

5.3.5 Relationship of age, gender and RQ5 information 

This portion concludes the outcomes of the Chi-square model and the survey question are 

related to the important information channels. The survey questions and gender are 

independently statistical on each other. Also, age is having a relationship with the questions 

involved in the survey.  

5.3.6 Relationship of age, gender and RQ6 website 

The SQ10 is about the time which people use to spend while using Facebook and also in the 

SQ11 the like related activities are discussed. In the SQ12 the memories-related problems are 

also described. The relation between SQ and age is also discussed in the area. However, gender 

and SQ are independent.  

5.3.7 Relationship of age, gender and RQ7 culture 

The result of the Chi-Square test about survey question is related to culture and in this area, 

there are independent variables are gender and age. The survey questions related to culture is 

involved in this category.  

5.3.8 Relationship of age, gender and RQ8  

This section is discussing the choices of technology for the use of social media. According to 

this section, the use of technological factors with the use of social media activities can be 

recognized.  
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5.4 Discussion on ANOVA analysis 

This section explains and summarizes and the ANOVA test on the RQs. The results are 

performed in the figures. The data is collected with the online survey along with 400 

participants (McKenney and Reeves, 2021).  The survey question are analyzed to perform the 

ANOVA test and the results of the ANOVA test are presented in chapter 4.  

5.4.1 Relationship between age, gender and RQ1 Trust 

Trust is used to influence the decision of users while using social media activities. The SQ3 is 

about gender and it is the personal information of the participants. It can influence the choice 

of consumers. The SQ4 is related to the Facebook account which people are having or not. The 

SQ5 is related to the hours and time which people use to spend on their Facebook account. 

There are 19% of people who said that they spend to 6 hours on the Facebook.  

5.4.2 Relationship of age, gender and RQ2 review  

The RQ2 is related to the age group people are having and spending time on Facebook 

accounts. The majority of responses are found in the age group between 25 to 36 years. The 

results from ANOVA show that there is no relation between the RQ2 review and various groups 

of responses. In the comparison of older people the young generation is using Facebook 

effectively (McKenney and Reeves, 2021).  

5.4.3 Relationship of age, gender and RQ3 Cost 

The SQ8 is related to the profile picture which people use to upload in different time periods. 

After this, SQ9 is about the security which people use to have while using their Facebook 

account on different devices. The outcomes of the ANOVA model show that there is not any 

connection between RQ3 and the cost of various groups of response.  

5.4.4 Relationship of age, gender and RQ4 delivery 

In this area, the SQ11 is related to the like button which people use to hit for their choices. This 

is related to the pages which people use to like while using Facebook accounts. On the other 

hand, SQ12 is related to managing the memories on Facebook (McKenney and Reeves, 2021). 
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The outcomes of ANOVA are showing that there is no interaction between RQ4 delivery and 

various groups of response.  

5.4.5 Relationship of age, gender and RQ5 information channel 

In this level, the SQ13 is related to the job advertisements which people use to find on their 

Facebook accounts. In SQ14, the question about gaming options that people use to evaluate on 

Facebook is involved. The outcomes from the ANOVA model show that there is no connection 

between RQ5 information channels and various groups of response.  

5.4.6 Relationship of age, gender and RQ6 website 

In this activity, the SQ15 is related to the findings activities of nearby people and RQ 16 is 

related to the setting option which they managed while using the Facebook activities  

(McKenney and Reeves, 2021).  According to the results of the ANOVA model, there is no 

connection between the RQ6 website and the group of response.  

5.4.7 Relationship of age, gender and RQ7  

The culture could influence the choice of social media techniques. SQ17 is related to the 

language selection on Facebook. Also, the SQ18 is related to the factors that can influence the 

people on Facebook (Zhang, et. al., 2021).  As per the outcomes of the ANOVA model, it is 

found that there is no interaction between RQ7 culture and various groups of response.  

5.4.8 Relationship of age, gender and RQ8 service 

The service can also influence the choice of selecting appropriate social media tools. The SQ18 

is about the factors that are able to influence people and the appropriate response rates were 

generated for the question (Zhang, et. al., 2021).  After having the results of the ANOVA 

model, it is analyzed that there is no interaction between RQ8 service and various group of 

response.  

5.5 Limitations 

The quantitative research questions are used in the survey of the research study. The effective 

quality of data collection are generated in the research study. It could be said that there could 

be some limitations which are associated with the research study. It could be said that more 
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quantitative questions might be added to the research study. More questions could provide 

effective support in terms of managing the understanding about the use of social media 

technologies like Facebook. The quantitative questions like the reason for selecting the social 

media activities could be recognized through these questions. The factors which made the 

people able to use the technological factors of social media could be identified by this category 

(Akhmetkaziyev, et. al., 2021).  A comparison between various social media sites can also be 

generated.  

In addition to this, the timing and cost funds could provide an influence on the selection. Also, 

the convenience sampling technique is utilized for having the sample. Also, the demographical 

mixture of users could be approached for implementing the results of the users living in 

Auckland (Conradsson, et. al., 2021).  Also, in the area of ANOVA case, more combinations 

could be involved for the dependent variables for finding the particular values.  

 Besides these, in the area of the ANOVA test, more dependent variables are founded 

significant values. On the other hand, each analysis method is having its particular limitation 

(Akhmetkaziyev, et. al., 2021). The results of the Chi-analysis test is not necessary to depend 

upon the moderate variables and it could have a casual influence on the detailed analysis which 

is required.  

5.6 Conclusion 

Within this chapter, the outcome obtained by the various qualitative analyses is discussed. The 

researcher is considered that this study could be expanded by having more open-ended 

questions. The change in sampling method is done to include the favourable results of the 

research study. Those are the limitations of the research process and suggested limitations were 

also involved in the research study.  

The outcomes from the descriptive analysis are also compared with the previous literature 

review. H3 was partially supported and another hypothesis included in the literature review 

was the outcome of descriptive analysis. The connection between hypothesis and results are 

also presented effectively in the research study. The decision-making process has also become 

easy with the support of these hypotheses. The research model is concluded about the use of 

hypothesis and their results which were gained from the research process.  
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H3 was partially supported and SQ18 has disagreed on some points and the majority could be 

seen in this. However, the agreement of SQ18 and SQ19 are viewed together and the rate of 

disagreement is leading. Some of the previous studies are providing an understanding that there 

are some influential factors that could be dependent upon the choice of social media techniques 

by the users.  

Also, the outcomes of the Chi-Square model and ANOVA test are concluded about the chapter 

of sub-questions. The connection of the research question with the framework is also analyzed 

in this section. In this chapter, the limitations are also explained related to the overall research. 

In the next chapter, the recommendations are represented related to the research study.  

 

 

 

 

 

 

 

 

 

6. Conclusion 

6.1 Introduction 

Within this section, the critical analysis is represented by the researcher in section 6.2. The 

limitation and recommendations were presented for future work. Within section 6.3, the 

significance of findings in the IT field is discussed. The researcher is presenting the whole 

process of research and represented the outcomes.  
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6.2 Future work 

The use of social media and Facebook is increasing quickly in different areas of the world. It 

is providing effective in terms of managing the new relationship and easily making the 

connection with the known ones. To understand the preferences of the users towards the social 

media activities, the research activities are represented. On the basis of the literature review 

presented in Chapter 2 of this study, the weights of eight factors are determined. As per the 

results of the previous chapter, the importance of these eight factors is represented in the above 

report. The research aims were also met by the effective analysis.  In the research process, the 

online data are collected through the support of a survey and questionnaire. The convenience 

sampling method are utilized. The data was also analyzed by the use of effective data analysis 

techniques and tools.  

Secondly, the geographical scope is utilized for managing the effective sampling of the 

research study. The geographical location of this research is Auckland and various regions of 

New Zealand. The thinking of people towards the use of social media technologies are analyzed 

with the support of effective techniques. Thirdly, the effective research approach is utilized to 

getting the data of the research study. The quantitative approach is analyzed for managing the 

answers to the research questions. The results of specific aspects could be analyzed by the use 

of the quantitative research method. Future research can also use the qualitative approach for 

getting the usable outcomes.  

6.3 Concluding Remarks 

The use of social media can is rapidly increasing in the present world and the growth can be 

seen within the various areas of the world. The choice of effective social media activities could 

influence the people and they could use it for managing the effective relationship with their 

known ones. On the basis of chapter 2, the research majorly examined the weight of abstracts 

like trust, review, cost, delivery, information channels, website, culture, and service. The 

literature review is supporting understanding the importance of each factor and it has supported 

to lead the research questions also. The data is also represented by the support of the SPSS 

technique and descriptive analysis. The ANOVA test and Chi-Square test are performed for 

answering the research questions.  
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The relationship between moderating variables and main research questions is represented in 

the above report. Along with the use of previous studies, the analysis is carried out for the 

research process. The weight of the entire eight factors can guide the overall future studies and 

can provide fairness in the research process.  
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Appendix 

Survey question Number  

SQ1 Are you over 18 years old? 

SQ2 What is your age group? 

SQ3 What is your region of origin? 

SQ4 What is your gender? 

SQ5 Do you have a Facebook account? 

SQ6 How many hours do you usually spend on Facebook? 

SQ7 How often do you change your Facebook password? 

SQ8 Do you accept a friend request from unknown people or not? 

SQ9 How often do you upload your profile picture? 

SQ10 Do you log out your profile on any device when you no longer use it?  

SQ11 How often are you live on Facebook? 

SQ12 How often do you like pages on Facebook? 

SQ13 Do you manage your memories on Facebook? 

SQ14 How often do you look for job advertisements on Facebook? 

SQ15 How often do you use the gaming option on Facebook? 

SQ16 How often do you find nearby friends on Facebook? 

SQ17 Do you ever find out about your time on Facebook under the settings 

option? 

SQ18 How often do you set your Facebook app language? 

SQ19 What are the factors that influence you on Facebook? 

 

 

 

 


